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BLED CREATIVE STUDIO

We wind a stadium into frenzy thanks to our
amazing performances on the green rectangle
but our capabilities also extend to other
playgrounds.

We propose to brands to benefit from our skills
in the fields of fashion, sport and street culture
to create innovative projects.
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WE ORGANIZE

EXHIBITIONS
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SOCIAL BLED

Our digital impact expends every day. Thanks to our daily online activity,
we have been able to create a community with whom we share the same
passion. We also cultivate a very close and friendly relationship with several
media, brands and collectives Our work and stories are often shared on
many websites and important social media accounts.

USING THESE TIGHT BONDS,
WE CAN REACH UP TO 12 MILLION PEOPLE.

#BLEDFC SHARED BY:

@equipedefrance

6,6M followers on instagram

@copa90

888K followers on instagram

@8by8mag

44,7K followers on instagram

@wavefr

211K followers on instagram

offf

1M followers on instagram

@kickstothepitch

32,4K followers on instagram

@rabonamag

26,1K followers on instagram

@yard

68,4K followers on instagram

@soccerbible

5,2M followers on instagram

@footballstories

19K followers on instagram

@shukyumagazine

4,7K followers on instagram

@hypebeastfr

52,2K followers on instagram
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FOOTBALL
COMMUNITY

FRIENDS, ARTISTS, CLUBS, MEDIA,
SHOPS, THEY SUPPORT BLED FC.

8by8 Mag (USA)
Box2Box Football (UK)

Chinatown Soccer Club (USA)

Classic Football Shirts (UK)
Copa 90 (UK)
Cyclones Mag (France)

Hypebeast (France)
Kickstothepitch (USA)

Konbini / Football Stories (France)

Le Ballon FC (France)
Liga Toquio (Japan)
Nivelcrack (South Korea)

Nowhere FC (USA)
Paradise SC (USA)
Rabona Magazine (UK)
Season Zine (UK)

Shukyu Magazine (Japan)
Soccer Bible (England)
Soho Warriors (UK)

The Ringleaders (Canada)
Turfmapp (USA)

Where Is Football ? (USA)
Wave (France)

Yard (France)



PLAY
WITH
US

STEPHANE NAM KUNN
Captain & Art Director

nam10@bledfc.com - +33 6 98 24 01 00




